THE ANDREWS UNIVERSITY MAGAZINE

SUMMER 2008, VOLUME 44, NO. 3

l
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d i n i n g serv i c es g ets a new loo k

l

t h e f i rst entran c e

in focus
The look of progress
“Whoa!”
“Is this the same place?” [at the Dining Services Open House]
“Oh my goodness, this is the new entrance?! I’m gone one year and the
whole world changes.”
“It looks so beautiful, especially at night!”
“It really does look fantastic and makes an impression driving in.”
“The new entrance is really impressive!”
“People will really know where we are now.”
These are just some of the expressions of excitement and enthusiasm from new
students and family members, returning students, alumni, staff and community that
have filled the air for the past two weeks.
There’s something in that “new-smell” we all love: new car, new carpet, new babies,
newly mown grass…the list could go on and on. Andrews University is riding a wave
of “new.” The impressive entrance to campus has given all of us a renewed sense of
pride in the place where we serve. Inviting and comfortable areas to eat and fellowship
together at Dining Services have the potential to help build the community and
family feeling we aim for. Advanced technology provided by the new milking parlor is
allowing the Dairy to operate at optimal levels, increasing profitability and efficiency.
It’s hard to believe that all these projects took place within the past year! That’s
part of what makes this particular progress so amazing. Whenever I drive around
the campus these days, I see evidence of construction and change. The changes I’ve
described have all been physical ones. Now we need to become the personal change
agents God has called us to be—continuing to offer the highest quality education
possible, exceptional service to all our constituents and additional opportunities
for spiritual growth. We owe it to our students, our generous donors, our visionary
administration and ourselves.
Many of you are probably following the current political process in the United
States. With a momentous election only two months away, there is a renewed sense
of urgency that whoever ends up in the White House gets back on track with what’s
important to the electorate. Though I’m a “transplanted” American, having been born
and raised in Canada, I’ve lived here long enough to develop some strong feelings on
how America is viewed by the rest of the world and, of course, I’d prefer that image to
be positive.
I also care about how Andrews University is perceived—by our surrounding
communities, fellow Christians, Adventist church members and the world at large.
Beneath the Andrews University lettering on the new sign are the words “Seventh-day
Adventist Higher Education.” We’re boldly proclaiming who we represent and what
we offer as an institution.
Along with the changes on campus, our office has undergone a transformation in
the past few months. The production of Focus magazine is now accomplished in the
Office of Integrated Marketing and Communication (more on that in the next issue).
Having worked in one capacity or another with Focus for more than a
decade, it’s a privilege to now serve as the editor. We plan to continue
to portray Andrews University with quality, candor and insightful
articles that keep you connected with your alma mater.
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A bird’s eye view of the official opening of J.N. Andrews Boulevard, June 2,
2008, was provided from 60 feet in the air on a Genie lift operated by Werner
Pressnitz, Plant Service. Photo by Sarah Lee (BT ‘02)
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