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At Andrews, AAA does not
indicate a very good grade
students can earn, nor is it
an automobile association or a bond rating earned by a very successful
business. It stands for Adventist Accrediting Association, the association
that accredits Adventist schools, colleges and universities around the world.
During the month of October, a group of educators representing AAA came
to Berrien Springs to look us over. What is accreditation, why do we have to
be accredited and what did we learn from this visit?
There are many types of educational accreditation. The best known
is regional accreditation of the entire institution. Andrews belongs to
the North Central Region, with headquarters in Chicago, known by the
symbol NCA/HLC (North Central Accrediting Association/Higher Learning
Commission) and we are accredited by it. Its inspection team visited us
earlier this year. The most important advice we received from that visit
was to carefully measure the outcome of our students’ learning while they
are with us. Outcome assessment has become a national priority in higher
education and it reminds us of this: It is not just how well we teach that
matters but how well our students learn.
In addition to this type of accreditation, Andrews has earned professional
(also called national) accreditation for many of its programs such as
nursing, teacher education, social work, engineering, business, theology,
music, architecture, clinical laboratory science, physical therapy, etc.
This type of accreditation focuses on the student’s job readiness following
graduation from each of these programs. It requires Andrews to offer
designated courses needed for optimal professional preparation, to engage
faculty and staff with unique qualifications, and in some cases to establish
specific entrance requirements for students.
AAA represents a third kind of accreditation for Andrews, and the
purpose of this is to check that Andrews fulfills its mission and provides
valuable service to the Adventist Church. While we have not yet received
a final report from the recent AAA inspection tour, the preliminary report
indicates that indeed Andrews serves our Church well in at least three
ways: First, it provides young Adventist adults with a large variety of
educational opportunities from the two-year diploma to the PhD. No other
Adventist university offers such broad and deep educational opportunities.
Second, Andrews serves almost 4,500 students around the world, leading
to Andrews diplomas and degrees. Of special importance are the advanced
degrees in leadership and professional development in ministry, education
and service professions. Third, Andrews offers its students a large variety of
opportunity for personal and spiritual growth in a diverse and international
community unequalled in the country, and with opportunities for practical
outreach in ministry to others.
It is good to see ourselves as others see us, and the recent accreditation
visit gives us that opportunity. It has been affirming, encouraging and
enlightening for us all. To the readers of FOCUS, let me say: Andrews is a
very good small Christian university in Berrien Springs. You can be proud
of it. And if you have suggestions for us to do even better, let us know. We
welcome your ideas.
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