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from the President’s desk

Explore Intentionally:
Discover Your Future
Niels-Erik Andreasen
President

We are using four new initiatives at Andrews to more
fully articulate how this University provides a significant
advantage to each of its students.
One of those, Explore Intentionally: Discover Your
Future, reminds students that Andrews is committed
to helping them find their way through their university
studies in a timely way, prepared for a rewarding life of
service and purpose.
This is an especially significant need and challenging
goal for our new undergraduate students, where nearly 40 percent are undecided on their career
and life choices when they first enroll. We have appointed a support person to help our undergraduate students successfully navigate those choices [see FOCUS Winter 2015].
Some students no longer enter their college of choice as freshmen and graduate four years
later from the same institution. Instead, they swirl through college. They take a few courses in a
community college, transfer to a four-year institution, earn some credits from experience, take
an online course each semester, participate in a study tour, and finally try to fit it all together into
a useful degree (see J.J. Selingo, “College (Un)bound,” New York, 2013, chapter 7).
This new trend turns college into a marketplace of educational services from which students
pick up bits and pieces of education and put them into their shopping carts on their way to the
cash register. It also makes it much harder for a college to serve students well—now they’re here,
now they’re gone, making it challenging to provide the developmental (wholistic) education
which we believe in so much.
Some colleges find it so difficult to adapt to this way of providing education that they give up
and close. Recently the closure of Sweet Briar College, a traditional liberal arts women’s college
with an $85 million endowment, sent shockwaves through private colleges asking, are we next?
National organizations like CIC (Council of Independent Colleges) went public to assure students
and their families that traditional colleges still have vitality and educational purpose left in them.
Non-traditional colleges can also get into trouble in such a changing environment. This past
spring for-profit Corinthian Colleges, Inc. closed four of its colleges: Everest College, Everest
Institute, Heald College and WyoTech, leaving 16,000 students stranded with no place to go
(“Chronicle of Higher Education,” May 8, 2015, page A6). Corinthian had been fined nearly $30
million by the Department of Education for misrepresenting its educational services and closed
the four schools, hoping to sell them. But the real victims were thousands of students stuck, in
debt, with scattered credits and nowhere near graduation.
Where does that leave Andrews? First of all, online courses are with us to stay, and students
will do some “swirling” in their college years. That is an irreversible development in our time. In
the same way people seeking healthcare will swirl through doctors’ offices, emergency rooms,
hospitals, natural remedies, and the latest—Skype a doctor, pay $45 and get your near-instant
diagnosis over your smart phone. Nevertheless, in times of real need, we still see our trusted
family doctor, consult a specialist, and enter a healthcare program to receive the best whole
person care available. And so it is with college education. When we really need to produce a
college man and woman we will seek out wise and knowledgeable educators who transform a
just-out-of-high school college freshman into a well-informed, talented, smart senior, ready to
face life with maturity, responsibility, clear values and a faith to live by—all in a timely way.
There will always be need of a good college where teachers and students meet together for
wholistic education designed to last a lifetime—actually an eternity. Our new strategy: “Explore
Intentionally—Discover Your Future” is designed to achieve that goal.
P.S. Nevertheless, be aware, 21st-century students will
continue to bring their smart phones to class, so the faculty
better do the same and stay engaged!
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On the cover: A large group of young millennials posed for a photo divided into three images used in the Center
for Youth Evangelism lobby. Our cover is one of those images. Used by permission of the CYE.
Photo by David Sherwin, assistent professor of photography
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