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restaurants were needed. It was interesting to note that 4.4
percent of the respondents were desirous of having a natural
foods restaurant to patronize. Suggéstions from which‘tO'choose
were not offered by the interviewer. See rankings of eating

places perceived as most needed in table 17,

TABLE 17

TYPES OF EATING PLACES NEEDED
IN TRI-CITIES

Type N %

No Response 103.0 25,37
Specialty . 86.0 21.18

Fine Dining 72.0 17.73

Fanily 530 13.05

None Needed 5.0 12, 58
Natural Foods ‘ ' 18.0 4,43
Moderate Cost ' 15.0 3.69

Home Cooking ~. 8.0 1,97 .

Totals : Lo6.,0 100.00

Most of the responses to part "A" of question sixteen,
which asked whether the interviewee would patrcnize a natural
foodé restaurant, 74 percen£ gave a definite yes. Sixty-nine
people (17 percent) of the sample stafed ne. There were few

in~between answers as can be seen in table 18.
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" TABLE 18

PREDICTED PATRONAGE OF -
A NATURAL FOODS RESTAURANT

Response ' %

Yes ' 73.89
No ' 17.00
Maybe ' 3.69
.No Response 2,71
Don't Know - 1.23
Probably | JTh

Other _ .75

Totals ’ ' 100,00

Interviewees were instructed in question.seventeen to
rank.specific foods commonly served in natural foods restaurants
(see table 19) as to their first, second, and third choice of
preference if they were dining out.

Fresh fruit salads ranked first, taking 308 of the total
vote, while homemade soup took second place with 168 persons
registering approval. ‘Fresh vegetable salads placed third (151)
and fourth highest was fresh baked bread (144). Frozen yogurt
dessefts, vegetarian entrees, vegetarian sandwiches, and crepes
shared the lowest acceptance vote,

Question eighteen was designed to discover whether the

“interviewees would prefer (1) a restaurant that served exclusively




TABLE 19

FAVORITE NATURAL FOODS

Food Item Overall 1st Choice 2nd Choice 3rd Choice
Tally N % N % N % -

Fresh Fruit Salads 308 127  31.28 8 38 9.36.
_Homemade Soup - 168 55 13,55 - 67 46 11.33
Fresh Vegetable Salads 53 13.05 68 30 7.39
Fresh Baked Bread - 29 7.14 52 63 15.52
No Response 95 23,40 | ‘ 37.68
Quick Cooked Vegetables ’ _ h.68 : 20 4,93
Vegetarian Entrees 4 2,22 18 L,43
Crepes ’ 1.72 ' 12 2,96
Vegetarian Sandwiches .99 6 1.48 15 3.69

Frozen Yogurt Desserts 1.97 : 5 1.23 11 2,71

Totals 100.00 406 100,00 406 100,00
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natural foods or (2) a restaurant that included a limited select-

ion of natural foods along with regular fare. Most respondents
(56 percent) said they would prefer régular fare (choice two)
and 33 percent said exclusively natural foods (choice one).
Eleven percent did not respond.

The ieplies to questioﬁ nineteen showed the largest
portion of household heads fell within the 25-34 year old range
.(43 percent)° The smallest age groupings were found between
55 and &4 years and under 25 years. The remaining categories

were relatively evenly distributed as will be seen in table 20.

TABLE 20

AGE OF FAMILY HEAD

Age ¥ %

No Response | ks 11,08
Under 25 16 3.94
25-34 92 22,66
o35 83 20044
hs-sh 66 16.26
5564 . | 39 9,61
(SRS 65 16,01

Totals 406 100.00

There was @ high vote of non-response (47 percent) to

the request for information on average yearly family income, but
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of those wiiling to report 128 individuals (32 percent) said
their family income was $20,000 or above. The remaining cat-
egories revealed rather small percentage as shohn_in table 21

in response to question twenty.

TABLE 21

AVERAGE YEARLY FAMILY INCOME

Income

No Response

Under 3000

3000-4999 : 2.22
5000-9999 3.9%
10,000~14,999 27 6.65
15,000-19,999 % 9.11

20,000+ _ 31,53

——

Totals : Lo6 100.00

It will be seen in table 22 that the largest segment of
households (37 percent) reported in question 21 that the family
head had attended co11ege. The second largest number (32 per-
cent) reported high school as the highest level of education
for the family head.

The two-member family waé most often reported (27 per-
cent) in question twenty-two of this survey, while second in sigze

was the family of four (19 percent). The three-member family was
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TABLE 22

EDUCATICN LEVEL OF FAMILY HEAD

" Education Level

College o . 36.95
High School : ; 32,02
No Responsé 16.75
Graduate + : 8.86

Elementary _ 5.42

Totals ' : 100.00

third with 16 percent reporting this as their family size, as

shown in table 23.

Question twenty-thres related to the respondents' age,
sex, and interest in vegetarianism, The findings showed: (1)
the largest agé group as 23-34 years old; (2) female respondents
comprising 71 percent of the total sample; and (3) vegetarianism
as & minimal segment, approximately 13 percent of the total
population surveyed.

Lastly, the interviewer inquired as to whether the
respondents had ever eaten in a natural foods restaurant. Thirty
percent stated they had eaten in this type of food service while

65 percent said no. Five percent did not reply.
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TABLE 23

FAMILY SIZE-

No Response

1

The writer has made observations and assumptions based

on the findings of the questionnaire,

Discussion
Findings indicated thét the majority of the interview-
ees enjoyed eating out and that 74 percent of them had eaten
.out within the week frior to the survey. There did not appear

to be any particular occasion to prompt their behavior.
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It was also found that two in a party was the moSt common

groupihg for diners; a trend which is reflected nationally (Eagen'&:

Cingolani, 1977). 1In fgct, categories'of two~-, three-, and four-party

groups accounted for TT percent of the total sample in this study.

The dining/lounge type restaurant was most often patron-
igzed according to the respondents, while fast food and family
style restaurants rated second as a choice of eating establishments.
Only a small pércentage chose cafeteria style. This may be due
in part to the limited number of such serQices in the Tri-City
area.

The average cost per meal for all those dining out was
$4.27 per person., When the researcher calculated the total
amount sbent’by those eating out; 1,420 persons in all, it came
to $6,062 for a one month period of time, The major portion of
this sum was spent in one week. |

Eighty percent of those dining oﬁt indicated that they
patronized familiar restaurants as returning customers, whereas
seventeen percent apparently went to the reported restaurant for
the first time. |

The data Showed that 58 percent of those interviewed
trayeled three miles or less to eat out. In addition, 30 percent
of those dining out stated they had‘traveled five to ten miles.
Only a small number (9 percent) reported they had.eaten more than
ten miles from home, Some of these indicated that this was while

they were traveling.

In spite of the fact that 56 percent of those interviewed




Ué

- (question eleven) stated that they would be willing to travel
over ten miles to & restaurant of their choice; actual behavior,
as shbwn in tablé 14, does not bear this out.

The data results seemed to infer that the‘majority of
respondents (84 percent) did not chocse to try new foods when
dining out but prefered the "old and tried." This could be a
significant factor in reference to the establishment of a (new

concept) natural foods restaurant,

Quality of food was the feature considered by far most

important for an eating place according to this study. Service
was mentioned by 20 percent, and atmosphere was next in import-
ance. Price and location seemed to be of least concern to those
interviewed.r

American food was listed as the favorite with Chinese
a close second. Mexican and Italian food were third and fourth
choices of the respondentsai

Thirteen percent of the people interviewed in the Tri-
Cities did not perceive a need for more restaurants in the area.
An additionél 25 percent did not respondvto the question (number
fifteen). On the other hand, 17 percent wanted more fine dining
facilities and 13 percent suggested the need for more family;type
restaurants, - A small percent (4.4) mentioned the need for a
natﬁral foods reétaurant. Responses were spontaneous and not
prompted by the interviewer.

When asked specifically if they would pafrpnize a natural

foods restaurant if food and service were of excellent quality,
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date, There appears to be a fairly even distribution of dining-

out activity for categories of the population studied.

TABLE 24

COMPILATION OF DEMOGRAPHIC DATA FOR
A SELECT GROUP OF TRI-CITY RESIDENTS

(Of interview date)
1-4 Days 57 Days
% , %

Income Level:

$3000-4999
5000~-9999
10-14,999
15-19,999
20,000+

Educational Level:

Elementary
High School
College
Graduate

Family Size:

O NI O\ B




CHAPTER V
CONCLUSIONS

It was the thesis of this study to determine the feasi-
bility of developing a natural foods restaurant in Tri-Cities,
Washington. The survey research method was used to discover
the attitude of area residents toward such a restaurant. The
conclusions made are based on the findings of this research.

The results showed that the Tri-Cities has a populace that

enjoys eating out., The area appeared to have the ability to

support another restaurant based on the formula of one for every

575 persons nationally. The area residents expressed an interest
in patronizing a fine dining and/or speciality restaurant on a
regular baslis if the food and service were of high quality.

It was found that the average age, income level, and
educational status of the Tri-City family heads compared favor-
ably to national categories for highest food expenditure outside
the home, It was noted there was a high dining—out rate for all
ages and income levels of Tri-City residents.

The researcher calculated that btased on the current Tri-
City population (75,331), the frequency of dining out (58 percent
eat out at least once a Qeek), with an average per meal eipend—
iture of $4.27 per customer, each existing restaurént (146 in all)
could potentially realize a sales volume of $66,404 per year.

49
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(58 percent of population X $4.27 dividec by 146 = $1,277 per
 week,) |

Of positive import for the natural foods concept was the
percentage of Vegetariansvin the sample studied--13 percent, If
this percentage was representative of  the total population, there
could be approximatély 9,793 vegetariané in the Tri-Cities. It
could be assumed that personé with this type of diet pattern
would patronize a natural foods restaurant at least part of the
time.

Another significant factor for the natural foods res-
taurant concept was the finding that T4 percent of all persons
interviewed stated they would patronize.such a restaurant.‘ In
"fact, 30 percent of all those interviewed indicated they had
actually patronized a natural foods restaurant., (Thirty percent of

the total Tri-City population would be 22,599 persons.) The study

showed 4.4 perceni suggested a need for this type of restaurant

in the TTi—Cifies.

The data implied that a restaurant serving familiar
American or Chinese foods would be highly acceptable to most Tri-
Citians, but to be well patronized it should be located within a
three mile radius of the more densely populated areas. The
inference was drawn from the findings that it would be well to
incorporate a predominance of seating arrangeﬁents for iwo persons
with flexibility to accommodate four to six.

A significant factor was the high ranking given foods in

their natural state such as fresh fruit salads, fresh vegetable
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salads, homemade soups, and fresh baked breads. This ranking

" suggested that such items be offered on a continuous basis.

However, most interviewees indicated that they would prefer to

have this type of food served along with the normal restaurant
fare rather than having a restaurant specialize in strictly
natural foods., The very low rank given Vegétarian éntrees
suggested unfamiliarity with the product and indicated that the
vintroduction of such items into the menu should be done with
caution,

It appeared. to this researcher that there was one import-
ant implication in this study that should be taken as a caution
in so far as a natural fcods restaurant is concerned. The study
found the residents showed a high patronage of dininé/lounge type
restaurants which seemed to infer a preference for alcoholic
beverages as an accompaniment to ‘the megl. Since this service
is not typically provided by a na{ural foods restaurant, it
. could be assumed that this would prove a deterrent to sales.

This researcher concluded from the evidence found in this
study that a natural foods restaurant w&uld succeed in the Tri-
Cities if the locale, service, and menu were in accordance with
the findings of this study. Further, the findings suggested
that a bake:y in connection with such a restaurant that would
pro?ide a variety of fresh baked breads for the restaurant itself

and on a take-home basis for the customers could be considered.
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APPENDIX A

INSTRUCTIONS FOR THE INTERVIEWER

I appreciate your willingness to assist with this tele-
phone survey. It is part of a study being conducted in the Tri-

Cities to determine the feasibility of establishing a natural

foods restaurant. The resulﬁs of this survey will be very import-

ant to the decision,

1t is important that you use the introduction as written
and that you read the questions exactly‘as they appear on the ‘
questiocnnaire so as-to standardize the interviewing process as

much as possible. This 1z vital to the validity of the instrument,

If you have any questions regarding any part of the quést-
ionnaire or the responses you are receiving--please call me, Millie
Kurtz ét B45-9272 any time. It is important that we clear up any
problems before we get too far into thevsurvey.

I have given you a list of telephone numbers that have

been randomly selected, so fhat no one knows the individuvals to

be interviewed. It is important that you stress that., You will

cail and interview 25 of these numbers, When you have completed
the 25 interviews, you are through. Remember to put thebtelephone
number at the top of each sheet and the date of the interview.

If there is no answer or the line is busy, you may either go back

to that number later or go on to the next one., Please remember

to put the telephone number on each questionnaire. Please write

in Eencil.
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I would like the survey completed by the 20th of November

and will plan to pick up the results the 20th or the 21st, If
you will be away those days, please éall me so that I may pick

up the material ecarlier. Please note questiocn #7--do not mention
tips if théy ate at a fast food restaurant or cafeteria--do nét
mention liquor unless they indicated they ate at a restaurant
with lounge. You may have to repeat thé items in questions 13
and 16 more than once, or you may suggést they jof the items down
for ease of selection,

Thank you so much for your help!




AFPPENDIX B
INTRODUCTORY REMARKS

"Hello." (If child answers telephone, ask for parent.)
(Teenager may be interviewed if no other adult is available.)

"A group of local business persons are interested in
establishing a specialty restaurant in the Tri-Cities and is
conducting a telephone survey of some of the residents 1o detef—
mine eating-out habits and food preferences.

"Would you be willing to take a few minutes to answer
a few questions? Thank you so muchl!

"First of all, I would like 1o say that your telephone
number was randomly selected so your name and address are un-
known to Me-~your answers will be anonymous. Now, this is how

we will do it.

"T will read each question as quickly and as distinctly

as possible and then pause for your answers, 1f -you do not
understand the question, please feel free to ask for clarification
because we want this survey to be as accurate as possible.

"You might want to get a paper and pencil to jot down
a few notes as we go along.

"0.X. Are you ready to begin?

"Question number one ., . .,




APPENDIX C
NATURAL FOODS RESTAURANT SURVEY

Date: | | » Telephone No.

Do you enjoy eating out?

(1) Yes, (2) No,  (3) Can't afford, (4) Other
How often do you eat out?

(1) Once a week, (2) Once a month, (3) More than
once a week, (4) More than once a month, (5) Less
than once a month.

When did you eat out last?

(1) 1-4 days, {(2) 57 days, (3) 8-14 days,
(4) Over two weeks. - ,

What was the occasion?

(1) Birthday, (2) Anniversary, (3) None, (&) Other
How many personsrwere in YOur party?

M1, @2 @3 B4 ©)s

What type of eating place did you patronize?

(13 Fast food, (2) Cafeteria, (3) Family-served,

(4) Dining/Lounge, (5) Specialty, (6) Other

What was the approximate cost of meal for the entire
group? (Excluding tips and liquor.)

Have you eaten there before?
(1) Yes, (2) No

Approximately how far is this eating place from your
home? :

El) Less than 1 mile, (2) 1 mile, (3) 2 miles,
(ag 3 miles, (5) &4 miles, (6) 510 miles,
7 .

Over 10 miles
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Did you travel to this location specifically to
eat out?

(1) Yes, (2) No

How far would you be willing to travel for a good
meal? (Exc. of entertainment) ’

glg Urder 5 miles, (2) 59 miles, (3) 10-14 miles,
4) 15-19 miles, (5) 20-25 miles, (6) Over 25 miles

Did you order any foods that were new to you?
(1) Yes, (2) No

Which of the following features do you think is most
important for an eating place?

2) Service (6) Price
(3) Quality of food (7) Items 1-3
(4) Quantity of food (83 Ttems 2 & 3
- (9) Other

Elg Atmosphere '(5§ Location

Which of the following ethnic foods is your favorite?

élg Ttalian » German

2) Mexican Polynesian
(3% Chinese 1-4
(4) American 2-3

: Other

In your opinion, what type of eating place is most
needed in Tri-Cities?

Would you patronize a natural foods restaurant in this
area that served the following items: (if food and
service were -excellent quality) '

Yes (4) Maybe
No : 5) Don't know
Probably 6) Other

Fresh fruit salads (6) Frozen yogurt
Fresh vegetable salads desserts
Quick-cooked vegetables (7) Vegetarian entrees
Homemade soup (8) Vegetarian sandwiches
Fresh baked bread “(i.e. lettuce/tomato/
sprouts) .
(9) Crepes




17. Now T'41 read the list again and T would like you
to indicate your:

(ls 1st choice -
~(2) 2nd choice
(3) 3rd choice

18. Which would you prefer?
(1) A restaurant that served all of the above foods.,
(2) A restaurant that served a limited selection of

the above along with regular fare,

FOTLLOWING PERSONAL GUESTIONS ARE IMPORTANT IO STUDY BUT NOT
REGUIRED TO ANSWER.

19, Age of family head?

20, Average yearly family income?

21, last grade level attended by family head?

1) Elementary

2) High school

(3) College

(4) Graduate +

Number in family: 1, 2, 3, &, 5, 6, -7,
Respondent's age:

Respondent’'s sex: '

Vegetarian: (1) Yes, (2) No, (3) Partly

Are there other family members that are vegetarian?
(1) Yes, (2) Ko, (3) Not applicable

Have you ever eaten in a natural foods restaurant?

(1) Yes, (2) No
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ATYPENDIX E

TRI-CITY RESTAURANT DIRP]C'IURY

25City Cafe & Tumblewesd Roum

Restaurants » ¢ 4 a2 "

1 A-K’s Sea Gallery :
+. =1 Richiand 500 Geo Wash Wy R:rhland —— 94)-03%
. Keninewick
- 7401 W Canal Dr kennew:ck-
l A & ¥/ Family Restaurant .
530 W Court Pasco ——
3 A & W Of Kennewick -
2521 W Kennewick Av Kennswsck
L,L A & W Of Richland
. -1015lec Bivd chhlandw
& Adrian’s 924 Geo Wash Wy Rlchland
4, Alaskan Burger Hut
20609 W Court Pasco
1 Arrt Circie Drive In™ =~ =~
i+ Kennewick [
v 1505 W KennevucL AV
Kernnewick
Richland 255 Williams Bivd Rachiand 946-6762
Arepa Cafe Hwy 12 Richiand 209455035
T BALDOMS' 8300 Gage Bivd Kennew:ck - 783"51%
70 Bar-X Lodge Restaurant -
2712 W Trving Pasto ————a— s
J{ BRL'S CAFE 801 W Columbia Pasco -— S47-2231
/2_8 tter End 108 N Tacoma Pasco~

"i3 | 8siACK ANGUS RESTMMMK
STUART ANGERSON'S .
1800 W Léwis Pasco -

12 Erass Door The -
707 Geo Wash Wy Richland. -—=——-—~—-—~943—3319?
15" Breasbox Bakery & Sandwich Shop The ™ -
1010 Jadwin Av Ri ch:and
I{. Burger Baskat Drive-In .
© 1315 N 4th Paaco-
17 Burger King : A e
2820 W Clearw(ue\ Av Kenncwock 735-1701
13 BUTCHER BAXER CANDLESTICK MAKER
2800 W Clearwater Av Kennewick — T83-7348"

1§ Cedars Pier 3 o

: 7 Uover Istand Kennewick -l 158203143

B “{Please Sze Advertxsnment Page 179)*

ROCHQPTI:R ELEVER oy . o

i 3311 W Ciearwater. Av Kennewick — 783«7433
(Pirase See Advertlsement Page 180) i

'2fChef Courmet .. .- . :

1 N 18th & W lcwus Pasro

.a CHICO'S PiZZA

 547-9671
5866004

943—092 7
946-1322

]

LiA TR

3300 W Cl»amate' Av Kennew:ck——— 783-—8133 .

23CHINESE GARDENS
. Restaurant 1520 N ath Pasco
__ Dragon Rm 1520 N 4th Pasco = -
(Please See Adve't;sement “This Page)
2fCin-Dee Sub .. e
T 710 The Parkw:y er'hland [

© 200 Division Benton e

545—9822 .

5864030

545.9359 -
~547-119), '

L. 541607

L 9464529 .
EIBTRN My 588-3-6-2:} 'E

CQLUMBIA ROGM
. - 400 Calumbia-Center- KenneW|ck~4—-——~ 783-2444
B Co,mopohtan Anrgus hiotor Hotel .
.57 205 K Conway Kennewick:
Cutting Board The
oo 101 N Union Kennewick ————-—
 DAIRY QUEEK 1325 W Court Pasco- —: 5478191
- Dairy Queen 1313 Jadwin Av Rnchland - :
Dairy Queen Brazier - ¢ R4 ad
© 3150 W Clearwater Av Kennewick =7
. Dean’s Steak House ;
131 Vista Wy Kennewick
Denny’s Restaurant Inc
. 1320 Columbia Center Blvdi ¢y .y
H Richland
.. Dew Drop lnn 1601 E Lewis, Pasco

35 “EDOIES CAFE 522 w Lewis Pasco-—-—-t 547-625{“

(,, Famuiy-A -Fare - :
o B10S Washmgton Kennew:ck -
’7 Famll s Tee Cream Parlour Restaurant:
- 565 Columbia Center, Kennewick 783-3134
38 " FIRESIDE INK TH;E 605 Rd: 27 Pasco -- 547-7892
45? Flying Dutchman = e 7%
Tri-Cities Airport Pasco— ~-547-449] -
/6 Foothills Cafe Finley Rd Kennewick ——— 582-2252
&/ FRANCISCO’S RESTAURANT, 37 ,
365 E Humorist Rd Pasco 547-582%1
. (Please-See 'Advertisement’ Page 178)
‘/?- Fnr' k's Grill 228 W Lewis Pasco~———: 547-3541
3 Fran's Place 1107 {ee Bivd Richland ~~——-943-2913
‘/u/ Gas Light The 99 Lee Bivd Richland ~e——e 946-1900
¢ GEQRGE'S RANCH HOUSE
- 547—01 01

" e

" 1410 E Lewis Pasco --
‘/@1 Grizzly Bear Pizza

. .A\..
Columbia Cntr Bivd & Freeway »
2100 N Belfair Kennewick

¥]Guadatajara Cafe " :
107 € Columbia Dr l\ennewmk o 5861277
A Guajardo’s Cafe 706, N-10th Pasco ——547-1295
49Hager’s Drive-In 939 S 10th Pasco —- 547-3263.
S2Hamburger Co'Horth 4th-Ave - . ¢
1515 N 4th 547—2607’

-'-— 783-7367

SR e

I

57 HAHFORD HDUSE THUMRERBIRD
802 Geo Wash Wy Rhid
&2 Hili’s On The Mall
640 Columbia Centcr Kenn
53 HOLIDAY 1NN
Jason’s Restawrant & Lounge
1515 Geo Wash Wy Phld
59 usevs aza
- 346 W Columbia Dr Kenn .
5 fHul The 1205S 10th Pasco.
Ida’s Lunch 215 N ath Pasco
S JADE EAST - -
..-6855 Clearwater Av Kenn
" (See Advertisement This Classific
&5 & JERRY'S TAMMY'S COFFEE SHOP
Complete Meals .
101 Vista Wy Kenn .
59 Joeys Fine Food - -

1915 W Court Pasco.. 547-8497




KENYUCKY FRIED CHICKEN L
$0 2631 W Kennewick Av Kenn | 582- 8‘311
& ! 2045 W Court Pasco
(p2.234 Symons Blvd Rhid 946—7474
L 3 KEYSTUNE PIZZA OF RICHLAND :
. See Qur Ad Under Pizza | ) L
© 1524 Jadwin AvRhld ..............943-0677
¢ YKINGS TABLE RIVERSHORE
50 Comstock Rhid 1 946-5188
-~ {See Advertisement This Classification) -

- -
CSTLEE'S TABITIAN - -~ e .
1342 Jadwin AvRhid | L..l..946-1068
" (See Advertisement This Classification) ~ -
GG | LePetit Restaurant
3892 W Van Giesen W Rhid 967-2905
&7 Mardene Inc 1776 Fowler Rhid.......735-1801
C¥ | Max's Broiler 24 Vista Wy Kenn ..783-6713
tcDonald’s Restaurant oo
2202 W Court Pasco. . 547-8243
PE| Mcbomatds Restaurants R
Oftice

(:28—W~€’-emfwrc’rkv‘i('€ﬁn .. 5827‘)‘&83
70  Kennewick. [

,rr 2541 W I\e'memck Av Kenn L. 582-8686
7! _Richland :

St 325 Torbett Phid 946—4061
72 Mrlee’s 1034Lee Bivd Rhid. -946-4314

73 MOOK PALACE .
1 Chinese & American Food C
228 Symons Rhld i . 943-0685
(See Agvertisement This Classmcahon) s
24 North 4tk Ave Hamburger Co
" 1515N 4th Pasco .. 547- 2607
75" Q'Henry's 21 20 'S Aubuirn Kenn 586-3604
4 Orange Julius B
511 Columbia Center Kenn.
T? PERKINS CAKE & STEAK
1185 Geo Wash Wy Rhid

'

P

Doy

Pizza Hut Hrghland Cntr Kenn .78~3-9350

7% 1921w Coun Pasco 547-0585
C,?46-9221

5/\ PIZZA PETE -
Richland
1045 Geo Vvdsh »Ny RHd
. {See Advertisemnent This Ciassmcatuon)
g/ PizzaPelz 2230 W Court Pasco 545-1091
g2 PIZZA WEST
3320 W Kennewick Av Kenn 783-2425
. {See Advertisement This Classification).
83 Port Cafe o
Big Pasco Industrial Park Pasco 547-6141

84 R G’S DRIVE 13
Home ﬂf Tite Deep Fried Mushroorns

& R G's Special Hamburges With . ,

Ha'ﬂ Cheese, Egg & All The Extras! ST

'101? N Edison Kenn..:.......783-2660

?b’ Rafael's 219 N DateKenn . 586 4274
s¢(,-Raintree Restavrant. ke ‘L
114 W Coiumbia Dr Kenn 586—3534
97 BAY'S GOLGEH LIOK RESTAURAM
1353 Geo Wash Wy Rhid-.: - 946-0606
’ (See Advertisement This Classxflcauon) -
'8 R[D LIGN MGTOR INN-PASED 7 -
. 2825 N 20th Pasco L 1Ll TITUEY 547- 0701
37 Red Robin Burgers & Booze Emporium- ..
_ 13i¢ Huntinglen Kenn 735 2772
g {See Acvertisement This Classification)
O RIBPIT 335 W Columbia Dr Kenn ... . 586- 6434
(See Advertisement This Classuf;cauon) -
4 ! Roy's Chuck vagon Of Pasco o
131 5 N 2(,' h Fasco 547 0044

1007 erah' Av Rhd
(See Advertisement This. Classshcat:on’
93 RUSY'S CHIRESE PALACE .
1134N )thlsco . ,..54: 4111

‘fl'wws S ———— —
e o SFEATURING' o i ool
’ " BI6 RUFF BURGERS™ ** tiity.
_ -~ ORDERS TO GO DRIVE UP WINDOW
4115 W Clearwater Av Kenn...783-3068

3 'SAEWZ RESTAURANT - ° . | 2
1128 Columbia Dr SE Rhid_. ..783-5080

(See Advertisement Thus Classnhcatnon) ;
96 Saeaz Restaurant - .. n :
“117 W Kennewick Av Kenn .. .- '582- 5707

97 SAMBN’S RESTAURAKT .o

1312 N 20thPasco .. ...« 547'9807

43 Sambo’s Restaurant Co - ’
890 Geo Wash Wy Rhld pees 946-4303

?‘7 Santos Cafe i ’?"’
12 & Co.umbla De Kennewick
Ifta) Satelhte Restaurant & Cocktaii Lounge -
2 N Washington Ke'memck
1o f :.SCiMlTAR RESTAURANT
W Lewis & Rd 28 S Pasco

/o ‘\Shakcy’s Pnzza Parlor -
707 W Court Pasco -
/o3 SHRIMP BOAT THE .
530 W Colfumbia Dr Kennewick 586-3254
(Please See Advertisement Th|s Page)
[of‘"’l:ler Family Steak House - .- -
. 3200 W Clearwater Av Kennew:ck 783-7445
lob SX!PP:R'S FISH'N CH!PS CHOWDER
 HOUSE . o o alsaa gt w9 o K
2226 W Court Pasco :
loc' 1028 Lee Bivd Richland ~ —
(Please See Advertisement Page 179)
lu7 SM!TTY S PANCAKE HOUSE : .
712 W-Lewis' Pasco—-—-——'—;———‘—- 547-15522
10§ Spaghbm Establishment The
.. 2107 W ath Av Kennewick < Mzz
AR

WAoo (Please See Advemsement Page 178)
167 <pcedy’s Drive-In — -~ S
W Lewis 8 N 14 hPasco«-——-—-—-———-—547-¢242
¥ -(Please See- Advemsement Page 178) -
" Spudnut Shop 130 N 10th Pasco 547
//, Stariite Restaurant & Lounge ~ -7

927 Columbia Dr SE Richiand +~

pe Steak—Out The N
(213 W Kennewnck Av Kennewsck:

11 TS Pantry & Loungc
7 Kennewick ~ - e
‘3013 W Cleamater Av . :
- "Kennewick : - 783-0233
l“/ Richland
B 1435 Geo Wash Wiy Richiand —————— 946-8706
115 Taco John's 1819 w Cau.i PasCO e 545—9‘285
it Taco John's | ..
- 701 Vineyard Dr Keanewick -——
n 1 Taco Spot The 1411 ¥ 4th Pasco- — 545-1081
- - (Please Sae Advertisement. Page 177) ——
;)YTaco T»mc AR
.. Kennewick 306 N Marain: 73;«2?05 d
117 Richland 854 Stevens Dr Richtand :
ATammy’s Coffee Shop .~ - -+ -~
. 1314 Jadwin Av Richland —
12§ Tastee—Freez Drive In
+ - B95 Stevens Dr Richland-
122TASTEE FREEZE . -. .
150%'W Sylvester Pasco
: o« (Please See Advertisement Page 178)
123TAYLOR HAID 520 8 3¢ Pasco——— 541—8833
[2‘/TOPHAT CAFE. & LBUHGE ...« ¥ ‘au : 7L
N 2 404 W-Lewis P(:SCQ*———-— 547—734?
(Please See Advertisement This Page)
/ 23 Tradevinds Wallula Jct-~— ~——-—-—5¢37-4455
) 2 TRIPLE XXX ROOY &EER DRWE N o
1008 W Columbiz Pase0-m——r—. G47- -8022
2w (Please See fdvartisement. Page 179) - |
! 27 Vincents' 829 Goethals B Richland. —
! :!_YVIP'S Restaurants
- Kennewick 2804 W Mnnwwnck A\lnw, "
Il‘i Kennewick:
£ 627 Jadwin Av Rickiend
(Please See Actertisement This.Page) (GRS
130V WALLWEBBERS M€ 4 worwennsa iy vre - 70
) 1100 Jadwin Richiand 2 948-4565
l3lWendy’s Old Fashioned Ramburgers 35 L\ Bowa e :
2511 W Court Pasco: 545—6320
132.Wendy's Old Fashioned Hamburgers:a R Y9 s P .
3115 W Clearwatex Av. Kennewick 222 783-5585
133 Wolfies Hanford Av Benton City s -588—4090
13/ Ww SKYPARK RESTRURANT | ,
: Richland Skypark Rnchlar‘d‘-m-f--—— 943—-2908
135Zip's Hamburgers.& Fish :
Kennewick
S 400 E Columbia D .
#3%  Richland 1556 Fowter R’ichland —-—'4—;—'--783-7448 :
-,37 Richland 1123 tee 83d Richland i G43..0688

YR




BIBLIOGRAPHY

Periodicals

Blackwell, Roger. '"Directions for the 80's." The Missouri
Restaurant, 61 (February, 1977):16.

Germain, Fred. "Natural Food Eateries Sprouting Errotic Blossoms,
Not Weeds." Nation's Restaurant News, 6 (July 3, 1972):9.

"Health Food Restaurant Serves Beer, Wine to Perk up Natural
Fare." Nation's Restaurant News, 10 (July 19, 1976):7.

Morel, J. J. "Don't Neglect the Vegetarian." Hotel and Catering
Review, (March, 1973):Lk. :

Nichol, F. D. "Let's Take a New Look at Vegetarianism." Review
and Hersld, Special Printing, February, 1966, p. 1

Shafer, Robert B. "Factors Affecting Food Behavior and the
Quality of Husbands and Wives Diets." Journal of American
Dietetics Association, T2 (February, 1978):138.

Shaw, Nadine. "Health Food Operatérs Work Both Sides of Eating
Street." Nation's Restaurant News, 6 (May 22, 1972):10.

Soller, Patricia. "What's New? 'Healthy' Foods." Restaurant
' Business, 75 (September, 1976):133. oo

Stegrhenson, Lloyd. "The President." The Missouri Restaurant,
61 (February, 1977):L.

Vandewater, Bob. "Greentrees' Juice Factory Jousts with Giants."
Nation's Restaurant News, 10 (January 5, 1976):33.

"The Vegans Are Here (To Stay)." Food Management, 11 (July, 1976):k9.

Weiss, B. B. "Less Haughty Haute Cuisine." Restaurant Business,
0

70 (October 1, 1971):kk.

Books

Clark, Lincoln H. "Research On Consumer Reactions." Consumer
Behavicr. Vol. IIT. New Yo¥k: Harper Brothers, 1958, p. 29.

61







